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Get To Know Ashley
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5 years of professional digital
marketing experience



Let's Get To Know You!

Let us know where
you're tuning in

from in the
comments!



Over 67% of all nonprofits
accept online donations

https://nonprofitssource.com/

https://nonprofitssource.com/


Why Should I Bother With
Creating an Online

Donation Page?



Why Should I Bother With
Optimizing My Online

Donation Page?



Why Should I Bother With Optimization?

As digital marketing trends evolve,
users expectations rise

Fear of insecure donations

It makes it easier for donors to not
only donate once, but multiple times
(recurring)

Here's Why



In short, because it creates a
better user-experience for

online donors

Better user-experience = $$





Call-To-Actions (CTAs)



Call-To-Actions (CTAs)

DO DON'T
Display your CTA clearly
at the top of your page

Make it hard to find, or
sound impersonal



EXAMPLES

CTA is powerful,
and connects back
to the organization

https://donorbox.org/

https://nonprofitssource.com/


EXAMPLES

CTA is present, but
could be better

https://donorbox.org/

https://nonprofitssource.com/




Storytelling Elements



Storytelling Elements

DO DON'T
Add elements that tell a
story of the people you
serve, and that donors
can support.

Add TOO much text;
people won’t read it all

This can be a quick snippet about a
recipient from your org, or pictures
that show that.



EXAMPLES

Tells a story, shows
the community
they serves, is
engaging, and not
time-consuming to
view



EXAMPLES

https://donorbox.org/

Opportunity for more
story telling

https://nonprofitssource.com/




Page Design



Page Design

DO DON'T
Have a clean, engaging
landing page design

Have a design that is too
simple; or alternatively,
too busy



EXAMPLES

Design is engaging, above the fold, and speaks to
organization's mission

https://donorbox.org/

https://nonprofitssource.com/


EXAMPLES

No special touch that
speaks to the
organization's mission
or the community they
support





Mission Descriptions



Mission Descriptions

DO DON'T
Remind donors about
your mission on your
landing page

Take too much room to
state this.



EXAMPLES

The mission is restated here,
prior to specific explanation of
how the donation helps support
the organization

https://www.keela.co

https://nonprofitssource.com/


EXAMPLES

Lots of text that could
be swapped out for a
restated mission.

https://donorbox.org/

https://nonprofitssource.com/




Form Layout



Form Layout

DO DON'T
Be creative in the layout
of your donation form

Add unneccessary
fields in your form



EXAMPLES

These forms are clean,
but still intentionally
designed based on
the organization's
branding

https://donorbox.org/

https://nonprofitssource.com/


EXAMPLES

While this is a clean
look, the amount of
fields and lack of
design makes this
unappealing to fill out 

https://hubspot.com/

https://nonprofitssource.com/




Donation Levels



Donation Levels

DO
Include different donation levels to help
donors visualize the impact of their
donation



EXAMPLES

The donation levels
each have an
associated image and
match what is on the
form





Recognition



Recognition

DO
Include badges of credibility and
recognition of your organization



EXAMPLES

Whether it be in the
footer or on the page,
these badges add
credibility for your
organization



EXAMPLES

This organization added their charity
number to their page, which helps
gain the trust of the donor

https://www.keela.co

https://nonprofitssource.com/


In conclusion...



Key Takeaways

Display your CTA clearly at the top of your page
Add elements that tell a story of the people you serve, and
that donors can support.
Have a clean, engaging landing page design
Remind donors about your mission
Be creative in the layout of your donation form
Include different donation levels to help donors visualize
the impact of their donation
Include badges of credibility and recognition of your
organization



THANK YOU
Ashley Kratschmer
ashley@paulgregorymedia.com


